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Why a Branding Campaign?

Communicate with and keep the community 
informed about its College.

Serves to coordinate all the elements of an 
effective marketing message and overall 
impression of the College that is 

Consistent 
Memorable

What will be Developed?

Graphically, that means creating a 
Standard logo
Selecting a color (or colors)
Using a particular typeface or illustration style

Content-wise, it means 
Determining a message that clearly and concisely 
describes our uniqueness
Overall, the key is to achieve continuity in regard to the 
College’s image
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Today’s Presentation

A new logo and color scheme has been developed for 
the Board’s consideration and approval.

The marketing message that has been developed is 
based on the information gathered at the Community 
Summits and Focus Group Sessions as well as the work 
of the TSC Strategic Planning Committee.

We believe this will serve the College well for years to 
come.

New TSC
Branding Campaign
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Newspaper
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Billboards
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Specialties
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Color Options
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